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1  

YOUMZAIN 
M R Channon, GB 

131 

2=  
CONDUIT 
Sir Michael Stoute, GB 

130 

2=  
SOLDIER OF FORTUNE 
A P O'Brien, Ireland 

130 

4= 
 

ARCHIPENKO 
Mi de Kock, South Africa 129 

4= 
 

GOLDIKOVA 
F Head, France 

129 

4=  
PACO BOY 
R Hannon, GB 

129 

4=  
SEPTIMUS 
A P O'Brien, Ireland 

129 

4= 
 

WEEKEND HUSSLER 
Ross McDonald, Australia 

129 

9=  
GLADIATORUS 
M bin Shafya, UAE 

128 

9= 
 

IT’S GINO 
P Vovchenko, Germany 

128 

9=  
YEATS 
A P O'Brien, Ireland 

128 

9=  
ZENYATTA 
M E Smith, USA 

a128 

13= 
 

GETAWAY 
A Fabre, France 127 

13= 
 

GOOD BA BA 
A Schutz, Hong Kong 127 

13= 
 

MARCHAND D’OR 
F Head, France 127 

13=  
PRESVIS 
L Cumani, GB 

127 

13=  
TARTAN BEARER 
Sir Michael Stoute, GB 

127 

 



 

  NUMBER 1 BY NATION 

 

Number 1 in Australia 
WEEKEND HUSSLER 
Ross McDonald 

129 

 

Number 1 in Canada 
FATAL BULLET 
R Baker 

123 

 

Number 1 in France 
GOLDIKOVA 
F Head 

129 

 

Number 1 in Germany 
IT’S GINO 
P Vovcenko 

128 

 

Number 1 in Great Britain 
YOUMZAIN 
M R Channon 

131 

 

Number 1 in Hong Kong 
GOOD BA BA 
A Schutz 

127 

 

Number 1 in Ireland 
SOLDIER OF FORTUNE 
A P O'Brien  130 

 

Number 1 in Italy 
GIMMY 
B Grizzetti 

116 

 

Number 1 in Japan 
DEEP SKY 
M Kon 

125 

 

Number 1 in New Zealand 
PRINCESS COUP 
M Walker 

120 

 

Number 1 in the UAE 
GLADIATORUS 
M bin Shafya 

128 

 

Number 1 in the United States 
ZENYATTA 
J A Shirreffs 

a128 

  
The prefix 'a' indicates that the horse has shown its best form on dirt or an artificial surface. '§' is the 
'Timeform squiggle', indicating that the horse is unreliable (for temperamental or other reasons). 
 



About Timeform Global Rankings 
 
Timeform Global Rankings are launched each year with the publication of the 
definitive 'Racehorses' annual in early March. Updates to the list are released 
several times a year, each publication date around a major international Flat 
meeting. Please note that current ratings may reflect form evidence since the 
latest issue, so any advertising statements based on Timeform Global 
Rankings should refer to the issue number and year. 
 


